


Since our inception in 2007 the Reinvent Your Career® Centre
Australia continues to research the human resources marketplace. 
We ask Australia’s key employers, educators and trainers about 
the need for adult communication platforms that allow access to 
specific industry and organisational skills needs.  Simultaneously, 
we have surveyed over 5000 working Australians on their 
experience in accessing relevant information when it comes to 
jobs and opportunities in Australia. 

Conclusion! We have a communication issue, if meeting Australia’s    
skills needs is to be attained from the current Australian workforce. 

This year 73% of career changers found adult career information difficult to access priorto contact with the Reinvent 
Your Career® Events. 

As we look towards the immediate future, it seems that the war for talent will once 
again intensify, placing Human Resource personal under even more pressure 
to attract and retain the best talent in order for their organisations to enter a 
phase of sustainable growth.

This has prompted visionary employers, educators and trainers to broaden 
their employer branding propositions and course structures respectively to 
actively attract Australia’s transitioning ‘Real Age’ career person by increasing 
their ‘VQ’ (Vocational Intelligence). 

The Reinvent Your Career® initiative was simply created for organisations to 
communicate their Employee Value Proposition effectively. As a consequence, now 
you can attract the best talent. This is a unique audience, who are in transition because they are bored, stagnating, 
 re-entering the workforce or confident enough in their own abilities to reinvent their career. 

In 2010 our team at Reinvent Your Career® has double due to the success of the Expos in Brisbane, Melbourne and 
Sydney with over 15,000 adult visitors attending the 3 events. Concentrating on these three cities that occupy over 
six million Australian workers meant that an increase of interstate and regional organisations attended in order to 
communicate and attract this workforce.

Message from the Managing Director

Educators and trainers feedback, which constituted 70% of our exhibitor space, 
was one of enormous satisfaction. The Reinvent Your Career®  Expos proved to 

be a ‘goldmine’ for this market. 

Employers which attended experienced feedback about their employer brand 
which offered an insight about their own (EVP) Employee Value Proposition. 

Whilst most employers claimed dramatic recruitment cost savings, they also 
ascertained that they had to rework and refocus their employer brand message 
to this unique market in order to obtain maximum return.
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The Work Force ‘Age Gap’ Skills Crisis is set to worsen as we move forward over the next 
ten years. Leadership in Business and government will pass almost completely 
from the Baby Boomers to the Gen X’s and Gen Y’s. 

Over 260,000 Australians will celebrate their 60th birthday in 2011. 39 % of the 
workforce is now over the age of 45 years old with developed skill sets fought 
over by their employers. Yet, workers younger than 25 years old only account 
for 17% of the workforce. 

So who is going to fill the gap as older workers seek retirement or scale back their 
work commitments or exit the workforce all together? 

Reinvent Your Career® is delighted to be assisting employers, educators and trainers in bringing Vocational 
Intelligence ‘VQ’ to the career market. With your involvement we can assist workers find their career passion whilst 
providing them with the knowledge to turn that passion into a reality. Placing workers into careers they truly value 
with your organisation, help them stay longer in the workforce and increase their work quality and output would only 
increase your bottom line.

Reinvent Your Career®  is already the benchmark in marketing when it comes to media exposure. 2011 will see an 
even bigger commitment towards mainstream marketing of this initiative as it continues to grow. This year we will be 
deliberately expand into the graduate sector. Employers can now utilise our events to reach their graduate recruitment 
quota as well as reaching the ‘Real Age’ Career market. These events now provide your organisation a double edged 
sword in planning for growth.

Due to the overwhelming popularity of the events seminars, 2011 will see expansion by offering an industry focused 
seminar area with a room also seating 120 people holding dynamic industry seminars. This will attract an even larger 
audience through increase careers and employment information being offered.

The Career Development Association of Australia (CDAA), Australia’s leading peak 
body for professional career development practitioners and career counsellors, 

will also be a growth area at the events due to its incredible success in 2010. 
Sessions for career check-ups at each of our events were completely booked 
out prior to 11am both days warranting massive growth. I am proud to 
announce a sponsorship opportunity to align your organisation with the 
CDAA. This will provide 12 month branding as a choice employer throughout 

the CDAA membership and will provide a greater return on investment.

All indications suggest that 2011 is going to be our most successful year and we 
look forward to having your organisation on board and assisting you in achieving 	

	 your employer brand and growth strategies.   

I encourage you to consider being part of Australia’s only intentionally adult communication platform which continues 
to re-educate a market place that struggles to find clear and transparent career information.

Nicholas Ricciuti
Managing Director
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The 2010 National Post Event Marketing Analysis is comprised from the information taken from consumer exit surveys 
from the 2010 Reinvent Your Career®  Expos in Brisbane, Melbourne and Sydney. 

A total of 15,382 ‘Real Age’ career seekers attended the Reinvent Your Career®  Expos in 2010.

Reinvent Your Career®  prides itself on being the only organisation in Australia to have a brand and an event which 
makes the prospects of ‘Real Age’ career transition, reskilling, retraining or complete reinvention more tangible and 
attainable to Australia’s main working demographic. 

2010 proved to once again be successful in attracting the target demographic of 25-54 years of age with 81% of 
attendees falling into this age bracket. No longer a surprising statistic, is the uniqueness of the attendees that the  
Reinvent Your Career®  attract, with 86% of attendees having not attended any other career expos in the previous 
12 months, confirming for the third year now that we reach a previously neglected market.

Couple this with the willingness of attendees to pay for entry would strongly suggest that this is an event that ‘Real 
Age’ career people value. Based on our marketing research, the culmination of targeting the emotions of boredom, 
stagnation and anxiety of returning to the workforce with door charge has provided our exhibitors with motivated 
career transitioners who are willing to make an investment in their future.

Reinvent Your Career®  sponsored over 100 CDAA Professional Career Practitioners to be part of the events which 
culminated in over 1,600 face to face career checkups.  This initiative proved so popular, with demand outstripping 
the supply of possible checkups that career workshops housing up to 80 people at a time were introduced in 2010. 
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How long have attendees been in their current industry
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Willing to Relocate for Work

Attendees Highest Education

Attendees Current Salary Bracket
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Marketing Exposure
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reinventyour care er.com.a u

 
Fax: +61 (03) 9077 8931 

Email: info@reinventyourcareer.com.au
Address: Level 3, 11 Queens Road, Melbourne 3004


